A self-audit for tattoo artists

Audityour (3 )2

Open your profile and give yourself ten minutes.

The 3-second test

(1) Openyour profile and hand your phone to someone who
doesn't know your work.

(] Givethemthree seconds, thenlock the screen.
() Askthem:“Whatdo | tattoo?”

() Ifthey can'tanswer in one sentence, write down what
they said. That's how a new client sees you.

Answer yes or no

YES Your Instagram, your portfolio and your studio look
like they belong to the same artist.

Your bio says what you tattoo, where, and how
tobook.

Your last 9 posts are the style you want to be
known for.

People DM you about real pieces, not just “how
much for atiny rose?”

Fix these first

Count your yeses
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Your profile is sending clients away. Do step
04 this week.

You're close. Fix your no's, starting with the first
oneonthelist.

Your brand works. Now it's about posting it
every week.

Your photos have the same light, the same angle
and the same distance.

Your photos look as good as what you charge.

Your captions sound like you talking, not like
atemplate.

You've updated your profile in the last 6 months.

Check againin 30 days

() Pickthe style you want to be known for and post only that (1) Runthe 3-second test with someone new.

foramonth. () Answer the 8 questions again and compare your score.

(1) Shootevery piecein daylight, from the same angle
anddistance.

[:] Rewrite your bio: what you tattoo, where you are, and how
tobook.

WANT ME TO LOOK AT I1T?

DM me and welll go through your profile together. | build brands for tattoo artists.




